Publishing in Socially Oriented Journals-The State of Play in Asia Background
There has been an increased interest in the publishing performance of marketing academics generally (Bakir et al. 2000 , Helm et al. 2003 and within given regions of the world, including Asia (Cheng et al. 2003 ) and the UK (Easton and Easton 2003) . In addition there have also been interest in examining publishing performance within marketing sub-disciplines such as advertising (Henthorne et al. 1998), logistics (Hanna and LaTour 2002) , industrial marketing (Ford et al. 2001 ) and sales (Moncrief et al. 2000) . One rationale for exploring subdisipplines is that there is a recognition that one's academic interest impacts on what is viewed to "count" or be important when evaluating research (Theoharakis and Hirst 2002) .
However, it is less clear how performance in sub-disciplines is necessarily viewed as compared to some generalised view of "marketing publishing" performance. For example educational issues in marketing, even within leading journals are seen to be less "valuable" by others not involved in the marketing education area (Straughan and Albers-Miller 2000) .
There is even less examination of regional performance within sub-disciplines.
While publishing "performance" has been examined in a range of sub-disciplines, to date socially related publishing activity has not been examined, globally or within various regions (Polonsky and Mittelstaedt 2005) . This area seems to be of growing interest with works on socially related issues (Wilkie and Moore 2003) with social issues as a core focus of the journals mission and there are other non-marketing socially focused journals that publish an extensive number of marketing papers. Wilkie and Moore (2003) have described a generally fragmented approach to the development of marketing issues, including "socially oriented" literature across journals. This fragmentation possibly means that understanding the discourse within sub-areas such as socially focused journals is even more difficult than for other research concerns in marketing.
As such, better understanding of who and where ideas are generated would allow for a broader sharing of ideas and drawing in diverse perspectives from marketing works published elsewhere, as well as from within other disciplines. We believe that it is therefore important to understand publishing within socially oriented journals, which in turn may lead to developing strategies for enhancing interest and participation in the area, approaches to broaden the appeal, and the demonstration of the fact that individuals and institutions are making significant contributions within the sub-discipline. Within Australia and New Zealand this will be especially important given the governments impending research assessment exercise (Allen 2005) . This paper examines this issue by examining institutional publishing in six socially oriented marketing journals generally and then explores the performance within Asian institutions and those within Australia and New Zealand, in more detail.
Method
The authorship of five years of articles (1999) (2000) (2001) (2002) (2003) was examined, by institution. These were aggregated nationality, across six "socially focused" marketing journals. The journals were selected based on their mission statement indicating that the journal had "marketing and society" as their focus and similar approaches have been used in other studies of subdisciplines (Hanna and LaTour 2002, Ford et al. 2001 however, the focus of this study was on marketing journals. It is also recognised that other "mainstream" marketing journals also publish works with a social orientation. For example, the Journal of Marketing has published a number of such works (such as- Lichtenstein et al. 2004 and Andrews et al. 2004 ) and there have also been special issues of other journals focusing on socially related topics (see introduction for some of these). Thus, it is possible that the selection of journals could be a limitation with the work and the authors subjective judgements may have bias the journal selection process. It should be noted that most of the other examinations of publishing in sub-disciplines (for example, Henthorne et al. 1998 , Hanna and LaTour 2002 , Ford et al. 2001 , Moncrief et al. 2000 , subjectively defined sets of journals to be considered and also ignored works related to the sub-disciplines appearing in "mainstream" journals.
The data analysis is descriptive and takes three forms. We firstly report on the publications of authors by country in which their institutions are based. This is designed to examine the scope of global interest for the socially oriented research. We then report on the publication patterns by journal; however, rather than focus on individual countries we have aggregated countries Finally, we discuss the publication performance for all institutions in Asian and Australia/ New Zealand that published in one of the six socially oriented journals. To allow some understanding of "relative" performance of these institutions within the social area to broader publishing activities, we also provide institutional publishing data for the six "A" marketing journals.
Data
The data was collected by reviewing all articles published in the six social journals identified above and in the six A-journals identified above, between 1999-2003. We focused on academic articles and thus editorials, commentaries and book reviews were excluded from the analysis. Authors' institution of affiliation (i.e. where they were based) was identified from the bibliographic information provided by each author in their article. For the purpose of this paper, we identified the specific university that academics were employed and then aggregated these across countries and regions.
Institutional affiliation of authors was tabulated in two ways. First, the data was tabulated to reflect the contribution of each author to the article, with a sum of 1.00 points allocated between all contributors' institutions. For example, if there were 3 authors from three separate institutions, each would receive .33. This represents the relative articles authored by academics' at that institution, which were later aggregated nationally and regionally. In cases where an individual listed more than one affiliation their "score" was split between the nominated institutions.
Secondly, the number of authors from each institution was simply counted. For example, if there were 3 authors from different institutions for one paper, each institution would receive a "1". If more than one author was affiliated with the same institution, this institution would have been credited multiple times. In cases where an individual listed more than one affiliation their "score" was split between the nominated institutions. The process used does have the limitation that there was no control for individual authors, it also might reflect multiple works by one author. Focusing on sheer size of the nations contribution might therefore be slightly misleading.
PLACE TABLE 1 HERE

Analysis and Discussion
More research needs to be undertaken into why differences in interest within nations exists, as it might relate to differences in types of research emphasis or possible a perceptions that getting published in some journals is harder or easier than others (Rosenstreich and Wooliscroft 2005) .
2 There were also 141 industry-based or government-based authors who contributed 100.67 articles. While Asian authorship is also relatively low, it is interesting that their highest level of authorship is in the JCA, followed by JMM and JPPM. The JCA, JMM and JPPM have been identified as "top" journals within previous ranking studies (Baumgartner and Pieters 2003, Mort et al. 2004) . Australian/New Zealand authorship appears to be "highest" in the more specialised journals (JMPSM, IJNPVSM, and JMM) and is lowest in those focused on by US authors (i.e. JPPM and JCA). Table 2 would seem to suggest that socially oriented journals might be viewed differently by academics within different regions, which is somewhat consistent with views on journals more generally (Theoharakis and Hirst 2002) . Future research might seek to determine if any differences in publishing performance are due to different types of emphasis in research (Polonsky and Whitelaw 2005) . For example it might be suggested that JPPM and JCA have a more traditional consumer behaviour perspective, whereas JMPSM, IJNVSM and SMQ have a more applied focus, with JMM having a broader almost philosophical focus. Table 3 provides summary information for performance in socially oriented journals and "A" journals, which might provide some additional initial insights in variations in types of research within regions. As can be seen there is a wider dispersion across socially oriented journals, even though there is still US dominance. For Asia, the performance within socially oriented journals is almost half of what it is for "A" journals. This might suggest that work in this area is pursued less frequently than for other works and if these journals are seen to be less prestigious than this could possibly be one explanation. Table 4 provides a breakdown of the publishing performance of institutions within Asia, excluding Australia and New Zealand, which will be examined separately below. As can be seen, in Asia there are only authors from 11 institutions across six countries that have published in any of these six socially oriented journals. The dispersion of countries itself is interesting as there were no authors from the two largest nations in the region China or India.
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In looking at these 11 institutions more general publishing performance, it appears that four of these institutions also publish in "A" journals. There were 21 other institutions in region who published in A journals but did not publish is socially oriented journals. The fact that only 11 institutions published in socially oriented journals was rather surprising given the large number of universities within the region. Recent work by (Cheng et al. 2003) has identified that research within the Asia is widely dispersed across countries and universities. Several of the 11 universities in Table 4 were identified as "leading" Asian educational institutions by Cheng et al (2003) . This makes the general lack of research in socially oriented works possible more curious, as one would anticipate that there would be a broad-based interest across specialised research areas, including socially oriented works. It might be that case that institutions that publish in "A" journals as well as socially oriented journals, do so because of the "size" of these institutions.
That is these are larger vibrant research institutions that have a cross section of research interest. For the others institutions that are not active in publishing in A journals, it is unclear if socially oriented research is a core activity or an area of specialised interest by a few academics.
PLACE An examination of the type of Universities publishing within the Australia and New Zealand (see Table 5 ) also supports a diverse set of interests. Although in almost all cases institutions' publishing performance in the socially oriented journals is better than its performance in the A-journals over the same period. That is these institutions contributed 44% of all A journals authored and there were only five other universities in the region that published in A-journals, but did not publish in socially oriented journals. 4 This might suggest that there are indeed different organisational research emphases that translate into research outcomes. However, there does still appear to be some diversity in interests within some institutions. For example, there are three G8 universities and four older established NZ universities, both groups are often held up as being research leaders. It is however, also worth noting that there are four new generation Australian institutions also represented and two regional Australian universities. Socially oriented research might possibly therefore be something that regional and new generation institutions have better integrated into their charter (DEST 2002).
Conclusion
The results suggest that research into socially focused area is generally geographically diverse in regards to authorship, although dominated by North American academics. The performance in Asia within socially oriented journals appears to be rather narrow, reflecting publications from 11 institutions across six countries. It is unclear why the research activity in this area is so low. It might reflect some bias in terms of the research emphasis, that is, there may be greater emphasis placed on publishing in "prestigious journals" (Polonsky and Whitelaw 2005) . Alternatively it might relate to different development of disciplines, with there being more emphasis on more generalised research.
For institutions in Australian and New Zealand there appears to be a greater activity in the socially oriented area as compared to the rest of Asia. The number of institutions across the two countries is more widely disperse. The success of publishing in this area is significantly higher than that of performance in "A" journals. It is however not clear that this is because there is a genuine belief that research in this area is deemed to be important, that this area is easier to publish in, or that there is a more well rounded research culture where all areas are researched.
There are many avenues for future research globally and within specific regions. How does socially oriented research fit with an individual's research focus, i.e. is it a core strength or a "hobby" topic of interest? How does the specific socially oriented research fit within Wilkie and Moore's (2003) four phases of research within each country? Having specific types of academic interests might therefore also impact on suitable journal targets.
The question of how this research is viewed within institutions is also worth considering. One would hope that socially oriented research, like all research (Shugan 2003) would be seen as valuable. However, as has been suggested in other sub-disciplines, some areas are seen to be on the periphery of marketing, even when these works are published within mainstream journals (Straughan and Albers-Miller 2000) . It is important to consider how this socially oriented research has impacted on other research within an institution. That is, would objective discourse on socially oriented topics translate into other taking these issues more serious as "academic" issues of interest? Might the discourse also result in others beginning to consider social issues in their research and teaching? The impact would be that discussion of social issues would expand within the literature and be integrated into works published in non-socially oriented literature. These findings suggest that Asia does not appear to emphasize socially oriented research, where as Australia and New Zealand might have a comparative and competitive advantages in this area.
Furthermore it is however unclear if the research assessment exercise in New Zealand or the foreshadowed Research Assessment Exercise in Australia will allow for specialist areas to be considered (Allen 2005) or the governments will focus on more generalised evaluations of the value of research. Will governmental bodies reward, specialised research in this area? If not will this result in a shift in research effort on the part of individuals and institutions? 
